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Ethics of scholarly promotion 





https://sfdora.org/ 



Importance of social media for rheumatology journals  



Q1 & Q2 rheumatol jnls on Twitter 



Q1 & Q2 rheumatol jnls on Twitter 



Platforms for tracking 

social media metrics 

https://www.altmetric.com/ https://plumanalytics.com/ 



https://help.altmetric.com/support/solutions/articles/6000233311-how-is-the-

altmetric-attention-score-calculated- 













Social media for students 

• Facebook (90%) 

• Twitter (37%) 

• Myspace, Google+, LinkedIn are rarely used  

• 10-60 min/day on social media 

• Purposes – socializing, exchanging views or ideas, 

and entertaining (fun), building academic profile 

(Twitter), research, improving language skills 

(Facebook) 



SoMe tools in medical education 

• Blogs (blogging vs essay 

writing) 

• Wikipedia 

• Twitter 

• Facebook 



TweetChats for education 



SoMe for editors (research groups) 

 Official journal account moderated by a professional 

 Consult accounts of top journals 

 Expand network to have an impact (followers) 

 Follow relevant societies (COPE, EULAR, ACR) and 

users/influencers 

 Regularly check and block unethical users 

 Careful (unbiased) selection of articles for promotion 

 Focus on articles of the same journal only 

 Avoid promoting articles with links to pharma 

 Twitter handles of authors can be tagged in tweets 

 Avoid copyright violation, recheck CC licenses 

 Delete personal, biased comments  













SoMed: post-publication promotion 



Twitter immedicacy effect 
• Feeds grow immediately upon posting an 

article links 

• Tweets with short professional comments value 

more 

• Retweets create more resonance than Likes 

• Tweets with open access links are more 

influential 

• Tweets are publicly visible 

• Tweets are more in numbers and influence 

more than Facebook mentions 

• There is no association between tweets and 

citations(?) 



“Twitter offers scholars the opportunities 

to “push” their research, rather than 

depending on other people to “pull” it from 

academic publications” 





SoMe for young rheumatologists 

• N=233 

• 6 hours /week 

• 91% use Facebook 

• Reasons - communicating 

with friends/colleagues 

(79%), receiving news 

updates (76%), 

entertainment (69%), 

rheumatology clinical (50%) 

and research (48%) updates 

• 30% felt they need skills to 

professional use SoMe 

 



Technical tips for tweeting 

• 240-character limit. Photos, videos, links can be attached. 

• Use trendy hashtags for facilitating thematic networking 

(#COVID_19, #Rheumatology, #RheumatoidArthritis, 

#lupus) 

• Tag Twitter handles of interested users/organizations 

(@WHO, @eular_org, @EMEUNET). 

• Shorten URL links - bitly.com or tinyurl.com 

• Choose proper time for tweeting 

• Tweet regularly without stacking (bot activity)  



Hashtags for analytics 

https://www.hashtags.org/ 

https://www.hashtags.org/




Conclusions 

Scholars should be skilled to actively use 

social media 

Target journal selection can be based on 

social media (alternative) metrics 


